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Innovative Marketing Campaign
Introduction
New City Home Care is a healthcare facility that offers Home care services in Sunny Isle beaches in Miami, Florida. The organization is focused on the expanding its market share across the region. This calls for engagement in marketing campaign seeking to enhance the connection with the community at Sunny beach and enhance increase referrals. The goal of the initiative focusses on how to create stronger relationship with physicians, engage in telemedicine, and increase the scope of reach to the community. This report discusses how the innovative marketing campaign for New City Home Care will be carried out.
Target Audience
Among the targets for the marketing campaign are physicians. The physicians are essential in the success of the New City Home Care in terms of making referrals to the patients to the service. Another key target will be the elderly people within the region and they are the intended customers to the facility. The other category of the target audience will be the family members and care givers of patients in need of Home Care facility services. This group is critical in the decision-making process as to whether the patients will seek the services offered by New City Home Care.
Marketing Objectives
i. To create a good rapport with the physicians with an aim of increasing referral to the facility by 30%
ii. Expand the patient base with Sunny Beach by 25%. 
iii. Come up with initiatives to increase the engagement of the facility with the community
iv. Establish how to integrate telemedicine in core service delivery of the facility
Resource Requirements
The key resource require for the success in the implementation of this campaign is on budgetary allocation. The proposed method of the budgetary allocation for marketing place is on percentage-of-revenue model. In this case, the proposal is set the marketing budget between 10-15% of revenues. The budgetary allocation will assist the marketing depart to implement the different strategies proposed for this campaign. 
Integrated Marketing Communication
Integrated marketing communication refers to the model in marketing communication that relies on different communication discipline to ensure clarity, consistency and greater impact (Naeem, Bilal, Naz, 2013). Integrated Marketing Communication seeks to highlight how to best develop influential communications program. The marketing message will be delivered to target consumers through direct mailing of informative brochures either emailed or sent through mail delivery services to the target consumers in the mailing list. The message to the physicians will be deliver through presentations during professional meetings, conferences and mass seminar. Mass media will then be channel used to convey the message to larger audience of family members and care givers. The website will a possibility of taking a virtual tour in the New City Home to give an opportunity to the potential client to get feel of the physical facilities available and the services offered at the facility. Social media and the mass media will be used to raise the awareness of the organization. Use of integrated marketing communication has been noted to have significant direct effect to the campaign’s effective as well as insignificant indirect effect on a brands market-based performance and financial performance (Luxton, Reid, & Mavondo, 2014). It is these impacts the New City Home Care will seek to exploit. 
Media Plan
The will be using of mass media platform to carry out advertisement about the facilities. Mass media in this case is appealing due to its ability to reach out to many consumers at the same time and deliver a specific message as opposed to personal selling to a single consumer. It is out of this reason that advertising is considered as non-personal (Egan, 2015). Among the mass media channels to utilized in this case is television, paid ads, magazines, and radio. It has been indicated that the use of advertising as a promotional tool leads to great impact on the target audience due to the fact that its effects are much broader and thereby influences the decision-making process of the potential purchaser in making executing a conceivable purchaser decision (Wachira & Kariuki, 2018). 
The other aspect of the media that will be essential in this marketing plan will be use internet-based media. In this case, New City Home Care will rely on the use of online market tools such as; organizations website, email, social media marketing, and blogs and search engine optimization (Stock, 2017). Studies have indicated that based on the level of competition evident in the environment, it is essential for organizations to maintain an online presence. This make internet marketing as an essential tool to integrate in the marketing plan. Online marketing platforms are ideal as they are interactive in nature and offer spontaneous feedback from the target audience. The use of online media platforms will enable the organization to gather relevant data online which will facilitate a customer-tailored advertising (Sharma, 2014). 
Evaluation of Marketing Campaign
[bookmark: _GoBack]The marketing campaign for New Home Care will be carried out with an aim of relaying information about the facility and the services offered, create consumer awareness, enforce brand loyalty to increase referrals, and create a positive image for the brand of the healthcare facility. Among the elements that will be used to evaluated the effectiveness of the marketing program will be; customer responses, market performance, brand exposure, communication effect and channel supports (Naeem, Bilal, Naz, 2013). These factors will establish how well the marketing objectives have been attained. The factors to be measured under customer response will be brand loyalty, customer satisfaction, brand extension, brand referral and facility preference (Naeem, Bilal, Naz, 2013). Measuring marketing performance involves measurement such as sales growth, market share growth, ability to command premium price, and profit levels. Brand exposure will involve indicators such as personal contacts, mass media exposure and contact points exposures (Naeem, Bilal, Naz, 2013). The factors to be evaluated in reference to communication effects include brand knowledge, brand attitude, brand awareness. In evaluating channel support, the indicator to be assesses include level of channel cooperation. 
Expanding the facility has been noted to have competitive advantages such as ability to leverage on economies of scale, increase the bargaining power with the cost payers, and enable an organization to expand the range of managed care program in the facility. The expansion of the facility will be evaluated on how well in incorporates the patient-centered designs. These designs are noted to have positive impact in patient satisfaction. among the common features common with this tend include same-handed designs, use of sound absorbent materials, creations of room with improved view and increased natural lighting with influences minimization of anxiety and delirium, integrate natural elements such as gardens , water features, and artwork, single-patient room to bring about privacy and comfort, develop comfortable waiting rooms and visitor accommodation which improves comfort and family participation, and provision of hotel-like services. In a certain study, it was indicated that expansion to a facility to create more appealing rooms was connected to increased satisfaction with service (Siddiqui, Zuccarelli, Durkin, Wu, Brotman, 2015). A survey among hospital management indicated that expansion and renovating of facilities was highly prioritized in effort to improve patient satisfaction.
Methods that New City Home Care can use to Build Rapport with the Community
New City Home Care will endeavor to create effective partnerships with the communities in the Sandy Beaches. It can be identified the facility and its Health care system is strategically position to improve the health of the member of the communities. among the initiative that the facility can adopt is the development of strategies that would allow attainment of the culture of health. Culture of health involves initiatives carried out to attain the best health for the community. a key means of attaining this is through engaging in multisectoral partnerships with an aim of collaboratively address priority health needs in the community. New Care Home care may use such partnership to organize free medical camps for the members of the community (Health Research & Education Trust, 2016).
Effects of On-going Research in the Community in Maintaining Competitive Edge and Being Connected with the Community
New City Home Care will endeavor to carry out health needs assessment for the community that it serves in Sunny Beach region. Health needs assessment is a systematic method that is used to ascertain that the health service makes use of its resources to fulfill the health needs of the community in the most efficient means. This kind of study will entail epidemiological, qualitative, and comparative approaches to best describe the health problems facing the community. In so doing, the facility will identify the inequalities facility the community and establish priorities in using effective use of resource (George, Mehra, Scott, Sriram, 2015). Such an approach will be effective to help New City Home Care attain competitive edge and get connected to the community. 
Concepts in Monitoring the Changing Demographics of The Community and Growing Health Care Sector
Among the concepts to investigate changing demographics include life expectancy. Life expectancy evaluates the average period that people in a certain community are expected to live. A trend in life expectancy indicated that region with higher socioeconomic status have better health and their higher life expectancy than areas with low economic status. Another trend that is important to consider is the size of the aging population. An aging population is noted to lead to increase in demand of healthcare services (CGI Group, 2014). It is also important to note that the increase in the aging population influences the need of healthcare resources as well as nature of innovation required to provide long-term care and chronic disease management services. Another important to consider is on lifestyle changes such as increased prevalence of lifestyle diseases such as obesity and diabetes. 
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